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Page 2: Why Ecommerce SEO Matters
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Page 3: Ecommerce SEO Growth Framework

Technical SEO

Category SEO
Ecommerce I B
SEO Growth (03) Product SEO
Framework

I A
A strategic progression
that builds visibility,

authority, and revenue — Content
for sustainable :_y M arketin g

eCommerce growth.
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Revenue J
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Page 4: Keyword Research + Technical SEO

3
X, Export a

|} RankEdge = earch for keyeor

{al Owerdew

@ Keyword Research Framework Technical SEO Audit

Site Health Score: 92%

All intent v Al Volume W Finers
Owverall Site Health = 12

st mshagiman 15 e

Ity et npary
Site Speed 0
R T | [ 8600 ag Lol S

st

progect management 5400 5 s R . o g
scitwan pricing B v laet auch 3 iy
e t arpest Consenthul Paing Total Biscking T Cummalative Layout Shift
O (o 4400 % e Largest Co E
ki 125 Gomed 45ms Geed 003 Goed

E T 3600 &0 .
SOt COMOATEOn

,.Tn.n poect g s B Friendliness T S S

tond [

Gt MrdTen

3000 a
STl hivted - B 2] ” i
o it MG
: 2900 a Moksle Livabiity Wirnpaort Corfigues e
fooks 2024
100% Good 100% G Goea
i omaton 2,800 0 e
ool
Crawlability L
85100
Keywaord Intent Distribution & 10% vs. last audi Mag s
® Commercis SE5% 138 Puged Cemwiod Crived Ervie 0
® Tavactions 20% 1248 - 12 v 14 -
& informational 25% 163
Top Technical lssues Wiew Al I53is
Tl Kaypwics 250
s Sevariny Afdected Pages
Miparey Mt e SLTEESNE Hagh 128
(‘J Insight Dupboane Wil TAds » £
e WV W e Y 4
Canerscal 109 s L M




Page 5: Category Page SEO Checklist

Category Page SEO Checklist

800 B e vucheiPememies X +

€ O @ timslessprestion.comy

Waiches  Brandh  Accemores  Abouils Joemal Q 2 v

SEQ Titke

Lunnury Wabches | Pramiun
Timepieces Collection |
Timasless Prestige

H1: Luxury Timepieces
Exphore oo curated collection of usury imepieces from the world's mos

PrEstGRous wilcheakers, E5ch watch i & masterpasce of craltamangiip,
SNt 10 vl STy MOMEnt,

Shop by Brand

o . PATEW PHILIFPE Ceartier IWC Yo sttt =+
ROLEX phiin OMEGA vemarresbE -
Faan i 1 Pt Sty bmtumey v
- = |
—_
—_—
D=
W reord Rinbes Subenarirss Carther Tank
Date LT
Price a $12,500
2,000 SR B0
e -
&
‘K =3
Pt I8 TG Portugleser Rl Distefet Patek Priipps O Seamaster
Aearsrrane a Hautduy Drver 300
$7:500 410500 $52,000 §5.200

Optimized Content Block

Lumury waliches sne morg Than initruments for elling time— thay doe 3 legaty
ol privtiaion, innwation, snd Lk delign. Sur colection lestures
Iusheri Lerengiotes Irom ioan brands, sach selected for ity craftamanhin,
W, ] ke bt

+
*
s yous offer inbernational abipping T +
i e i Py bl Demabi e +
Shop Comlomer Cavn bt Un
e Comtact h B Sy
P devreas Eramvmasitg:
ot S o
Pre Lwned wanche ey Carirs

[Esme, Al

Meta Description

Depcover our curabed coliection
of kanury waiches from wop
i Praciiion, craftumaniiig
and Tmatess segance Shop
e i Tierselerss Presaige.

H1 Header

H1: Luxury Tenepieces

Caontent Blocks

Wel-siruchured content
blocks with brand links,
filters, and product listings
improve user experience
and SEQ.

Internal Links
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engines discover and
index more pages.
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Page 6: Product Page SEO Checklist
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Page 7: Content Marketing + Internal Linking

Ecommerce
Content Ecosystem

TOPIC CLUSTERS

Broad themes that
organize content and
build authority.

BLOG CONTENT

BUYING GUIDES

Guide shoppers through
the decision-making
Process.

Inform, educate, and
attract potential
customers.

CATEGORY /
PRODUCT PAGES

The Conversion Hub

COMPARISON PAGES g

Help users compare options ANSWer common questions
and choose the best and remaove purchase
solution. objections.

|NTERNAL Strategic internal linking connects all content  ——p.  Direct Links to

LIN KlNG to category and product pages, passing Conversion Hub
relevance, building authority, and driving =~ s.e... Supporting Content

STRATEGY y qualified traffic that converts, Connections




Page 8: Link Building Framework

Link Building Framework

A strategic path from great content to measurable business growth.
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Content Outreach Digital PR Authority Rankings Revenue
Asset

Create valuable, Identify relevant Earn coverage Gain high-quality Imnprove search Drive gualified

original content websites and and mentions backlinks and wvisibility for target traffic, generate

that solves real journalists. through stories, brand mentions keywords and leads, and

convert attention

outrank your
competitors
sustainably.

insights, and
relationships
that amplify

that strengthen
your domain
authority and

Personalize your
outreach and
start rneanrngful

problems and

earns attention, inte measurable

business growth,

conversations, your brand. trust.
L% v J e v e
«©, Digital PR & Outreach _» Authority Growth

(] I I Stronger authority leads to higher rankings
and lasting bassiness impact,

Build relatianships. Earn coverage.
Create demand

T

Great content starts the journey.

Authority drives rankings. Rankings drive revenue.




Page 9: Monthly SEO Audit Scorecard

'I Monthly SEO Audit Scorecard
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Focus. Optimize. Grow.
Conststent improvements today
drive sustainable rankings tomorrow,




Page 10: 90-Day Action Plan + CTA

90-Day Ecommerce SEQ Roadmap

Month 1: Foundation

Build a streng SEOQ foundation
for long-term growth.

Q SEO Audit & Technical Analysis

° Keyword Research
& Mapping

© Website Architecture Review
& Fines

e On-Page SEQ Foundations
° Analytics & Tracking Setup

@ Competitor Analysis

Month 2: Optimization

Optimize key elements to improve
rankings and user experience.

0 On-Page SEOQ Optimization

a Product & Category Page
Optimization

@ Internal Linking Optimization

@ Content Optimization
& Enhancement

o Technical SEQ Improvements

@ Site Speed & UX Optimization

' Need Ecommerce
SEQ Experts?

§,  +1(607)524-4040 | g

sales@elsner.com

Strategic
Approach

Month 3: Authority

Build authority and scale your
ecommerce SEQ performance.

@ High-Quality Link Building
Digital PR & Outreach

Cantent Marketing & Blog
Strategy

Authority Building

Performance Monitoring
& Reporting

o 00 0O

Scalability & Growth Planning

Measurable Ethical &
Results Sustasnable

Trangpanent
Commurication

| @ wwwelsner.com
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